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CONTEXT

WHY WRITE THIS PAPER?

- Pandemic exposed weaknesses of 
existing economic development models

- World is facing economic, health, social, 
and environmental crises together 

- Rise of human creativity, resilience, and 
entrepreneurial spirit

- Emergence of digital technologies in the 
next evolution of creative sectors

- Need to synthesise and consolidate the 
global research and dialogues about 
various aspects of the creative economy

WHO WROTE THIS PAPER?

- 17 diverse stakeholders of the creative 
and cultural ecosystem 

- Backgrounds in academia, industry, and 
government backgrounds 

- Representing nearly all regions of the 
world (Africa, Americas, Asia, Europe)

- Policy and Evidence Center (PEC), Nesta 
and British Council 
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Growth vs 
Development 
in Cultural and 
Creative 
Industries 
(CCIs)

• Growth in CCIs:
• Quantitative increase in economic indicators

• Expansion of market size and revenue

• Increase in the number of businesses and employment

• Development in CCIs:
• Qualitative improvements in societal and cultural aspects

• Focus on social equity, cultural diversity, and inclusion

• Preservation of cultural practices, languages, and heritage

• Promotion of cross-cultural experiences and empathy



Growth x Development
• Growth

• Global market: ~$2.25 trillion (2022)

• Employment: ~30 million people worldwide

• Fastest growth: Asia-Pacific (7-9% annually)

• Digital boom: Streaming services +25% annually

• Inequalities

• Geographic: 80% of exports from high-income countries

• Gender: 30% women in leadership, 15-30% pay gap

• Digital divide: 40% global population lacks internet access

• Market concentration: Top 5 media companies control 50%+ revenue

• Income disparity: "Superstar effect" vs precarious employment

• Challenges & Opportunities

• COVID-19 impact: Disruption but accelerated digital transformation

• Sustainable development: Green jobs potential

• Policy focus: Diversity, inclusion, fair remuneration

• Tech innovation: AR, VR, AI, blockchain creating new possibilities



Social Equity in CCIs
• Concept:

• Social equity in CCIs refers to fair access to 
opportunities, resources, and representation for all 
individuals and communities within the cultural and 
creative sectors, regardless of their social, 
economic, or cultural background.

• Key Points:

• Equal opportunities for education and training in 
creative fields

• Fair compensation and working conditions across all 
levels

• Balanced representation in decision-making 
positions

• Equitable distribution of funding and resources

• Access to cultural participation for all 
socioeconomic groups



Social Equity in CCIs
• Concept

• Inclusion in CCIs involves creating environments 
and practices that actively welcome, respect, 
and value individuals from all backgrounds, 
ensuring their full participation and contribution 
to the cultural and creative sectors.

• Key Points:

• Accessibility measures for people with 
disabilities

• Programs to support underrepresented groups 
in CCIs

• Inclusive storytelling and content creation

• Cultural sensitivity in production and 
distribution

• Diverse audience engagement strategies



Cultural Diversity in CCIs
• Concept:

• Cultural diversity in CCIs encompasses the variety 
of cultural expressions, traditions, and perspectives 
represented and celebrated within the creative 
sectors, recognising the value of all cultural 
identities.

• Key Points:

• Preservation and promotion of diverse cultural 
heritage

• Support for minority languages and art forms

• Cross-cultural collaboration and exchange

• Diverse representation in media and cultural 
products

• Recognition of traditional knowledge and practices







Free Download in 16 Languages 

++
Research, 
Policy Briefings, 
Blogs and more at  
https://pec.ac.uk 
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Questions?



Thank You.


